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CHANGE FOR THE BETTER




WHY PERFORMANCE COACHING?

“GET A COACH”

Replied Eric Schmidt, the former CEO and Executive Chairman of Google, when asked for the best advice he every received.

“A COACH IS SOMEONE WHO WILL TELL YOU WHAT YOU DON’'T WANT TO HEAR,
WHO HELPS YOU SEE WHAT YOU DON’'T WANT TO SEE, SO YOU CAN BE WHO
YOU HAVE ALWAYS KNOWN YOU COULD BE”.

TOM LANDRY
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At Kaizn we help our clients develop their own “Mlnd -Space” practice, unlocklng new potential. Why? because most people
2Ve |on‘s in an enwronment without judgement.
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INSPIRED"

VALUES

e -e-. uiﬁ,l mt everyone has a unique hierarchy
der oL y. Our highest values formulate our
al) and the “logos” (reason or explanation).
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We work best in acco_ ,,ance to our hlghes alues.
Understanding our values, and that of other
increases the probability of successful outcomes



MIND-STATE

FINDING YOUR FLOW

The convergence of psychology, nheuro-biology,
pharmacology, and technology have allowed us to map
human performance and how we enter into flow.

“Defined as : optimal state ¢ ‘we feel our be . rform our best, flow refers to those “in the zone” moments where focus
gets so intense that every lisappears. And all aspects of performance, both mental and physical, go through the roof.
} =4 4 David Foster Wallace.
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WHAT CAN THE KAIZN METHOD GIVE YOU?

BUILD A POWERFUL GROWTH MINDSET
IMPROVE YOUR CREATIVE THINKING
INCREASE YOUR COGNITIVE FUNCTION
GROW YOUR EMOTIONAL INTELLIGENCE
OPTIMISE YOUR SELF MANAGEMENT
ABILITY TO MAP REAL SUSTAINABLE GROWTH

INCREASE YOUR ABILITY TO MANAGE COMPLEXITY




DISCLAIMER

THE INFORMATION AND OPINIONS CONTAINED IN THIS PRESENTATION HAVE BEEN
DERIVED FROM KAIZN PARTNERS LIMITED (“*KAIZN”) AND SOURCES BELIEVED TO
BE RELIABLE AND IN GOOD FAITH OR CONSTITUTE KAIZN’S JUDGMENT AS AT THE
DATE OF THIS PRESENTATION BUT NO REPRESENTATION OF WARRANTY,
EXPRESS OR IMPLIED, IS MADE AS TO THEIR ACCURACY, COMPLETENESS OF
CORRECTNESS AND ANY OPINIONS ARE SUBJECT TO CHANGE AND MAY BE
SUPERSEDED WITHOUT NOTICE. ANY INFORMATION CONTAINED IN THIS
PRESENTATION IS NOT TO BE RELIED UPON AS AUTHORITATIVE OR TAKES IN
SUBSTITUTION FOR THE EXERCISE OF JUDGMENT.

THIS PRESENTATION AND ITS CONTENTS, INCLUDING IDEAS AND DESIGN
EXECUTIONS, ARE CONFIDENTIAL AND MAY NOT BE REPRODUCED, DISTRIBUTED
OR PUBLISHED FOR ANY PURPOSE, UNLESS WITH THE PRIOR WRITTEN CONSENT
OF KAIZN.

© KAIZN PARTNERS LIMITED 2019







